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Profile

Creative, highly-motivated and commercially focused marketer. Strong interpersonal and communication skills with the ability to build relationships and motivate key stakeholders. 7 years marketing experience within diverse B2C and B2B industries, focused on creating and delivering global marketing strategies and brand management. Seeking my next challenge within a fast-paced organisation, where I can leverage my experience and build upon the skills I have developed to continue to deliver strategic marketing campaigns.
Career History

Marketing Manager, Admedo

11/16 to present

Day-to-day operations:
· Responsible for developing and delivering the global brand and communication strategy.
· Part of the Management Team, reporting into the Managing Director and Chief Executive Officer to ensure the marketing strategy is aligned to and supports the global business growth strategy. 
· Responsible for campaign and budget management, utilising a mix of digital and traditional marketing channels with a focus on driving ROI and setting KPIs. 
· Identify opportunities to expand and develop the customer portfolio through relationship building and cross-selling through email campaigns, product launches, workshops, external speaking and whitepapers. 
· Implement marketing and sales best practices and processes including CRM management, pitches and email openers - increased lead management efficiency through implementing lead scoring process.
· Oversee content and PR strategy to raise brand awareness.
· Project manage all company events.
Key Projects delivered: 
· Managed an end-to-end rebrand and repositioning project. Conducted gap analysis through a 360° audit of core messaging and business proposition consisting of market opportunity, challenges, competitor landscape and target audience. Project managed the new website and marketing materials. Scoped everything from market positioning to UX design. Managed internal and external teams to deliver this project. 
· Devised the customer retention programme with the goal of boosting customer loyalty and engagement. The solution enabled us to map the customer journey from start to end, providing valuable insight as well as driving key efficiencies, halving internal account management time on administrative tasks.
Marketing Manager, Rakuten Marketing
03/15 to 11/16
Day-to-day operations:
· Responsible for Marketing the Rakuten Display and Rakuten Affiliate divisions in Europe as well as coordinating marketing efforts with the US, Western Europe, Brazil and Australia.
· Leveraged paid, earned and owned media as well as PR, Events and Email for holistic marketing strategy.  
· Managed and forecasted marketing budget.
· Liaised and coordinated with brand leads on blogger and influencer marketing events.
· Partnered with the Product Marketing team to identify gaps in the market where we set out an execution plan for new product roll-outs, go-to-market strategy, internal education and sales tactics.   
· Created and managed PR and content strategy; received industry recognition through awards and success stories.
· End to end event management – identified industry conferences and planned bespoke events, leveraging partner relationships to create compelling content and deliver ROI. 
· Team management 
Key Projects delivered:
· Executed the flagship annual Symposium for 500+ attendees. Oversaw all aspects of the event from design, content, speakers, catering, ticketing, sponsorship packages, promotion, PR, social and staff roles. Grew event +25% YoY and achieved £400k+ profit in new business. 
· Supported the global website rebrand, specifically providing SEO technical analysis, messaging and migration expertise.  
· Devised key bi-annual research pieces alongside the PR agency and UK marketing team to raise brand awareness and strengthen brand partner relationships. Research received national press coverage, featuring in the Daily Mail, Mail on Sunday, and other major B2C and B2B publications. 
Online Acquisition Manager / Online Acquisition Executive, Eurocamp

01/2013 to 03/2015
Day-to-day operations: 

· Managed acquisition channels; PPC, Affiliates, SEO, Display, Social Media and Influencers. Working closely with the Head of Brand to create succinct messaging and performance.
· Coordinated the PPC/Display agency. Focused on strategy, campaign planning and competitor analysis.
· P&L management 
· Managed our affiliate and partners programme. Oversaw payment, forecasting, channel development, attended travel events, set mile stones, created newsletters and day-to-day communications. 

· Managed the SEO agency and liaised with them on on-page recommendations, technical website developments, content marketing opportunities, setting KPI’s and targets and devising key phrase lists.
· Developed the social calendar - all activity was aligned with the website, promotions, email and DM.  
Key Projects delivered: 
· Partnered with the Brand Team on the brand merger of our two core brands; Keycamp and Eurocamp into Eurocamp. A brief with very wide scope as both brands were acting entirely independently to each other. I was tasked with comms. creation and a smooth transition across acquisition channels.
· Supported the Eurocamp website rebrand. In charge of communication and technical migration of all acquisition channels. 
· Liaised with the Head of Brand on an integrated marketing campaign. Worked on developing the new TV advertisement and translated it across digital channels for maximum impact.
· Led the Eurocamp Blog launch and responsible for on-going management. Scoped out blog build, content strategy and influencer marketing outreach programme.
Affiliate and Partnership Manager / Spanish Trading Assistant, The Hut Group 
09/2011 to 01/2013
Day-to-day operations: 

· Worked across and assisted the management of several European targeted websites in the entertainment, lifestyle and health division.
· In charge of My Protein UK, My Vitamins and Zavvi affiliate and partnership programmes. Identified opportunities and grew sales, gathered insight into key trends and drove performance through targeted offers and promotions. 
· Liaised with the PPC team maximising ROI through enhanced targeting of keywords.
· Coordinated social calendar and grew channels. Built relationship with suppliers to create targeted giveaways.
Key Projects delivered: 
· Lead SEO and content drive through product translations into Spanish and implementation of product reviews across Zavvi.es. 
· Deduplication of affiliate commission fees, reduced business affiliate fees by 46% whilst keeping performance stable. 

Additional skills 
· I am proficient in written and spoken Spanish.
· AgilePM Practitioner. IT skills- HTML, Wordpress, Hubspot, Photoshop, In Design, Illustrator, PowerPoint, Google Analytics, Omniture, Excel and Word efficiently. 

Education

2007-2011 

Newcastle University: BA Hons Spanish and Business Studies – 2:1
2005-2007

The Grange School:  A-levels: Spanish (A), History (B), Art (B) AS level:  Drama(A)
2003-2005

The Grange School, Hartford: 9 GCSEs:  A*-B   
Interests
I am extremely passionate about travelling and exploring different cultures, I maintain a travel and lifestyle blog to reflect my experiences. Avid badminton, tennis and netball player, I play netball in a social league. 
